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Defining a Web Site 
 
The very first step in designing a Web site is to define it. And to properly define a 
site there are three questions that must be answered: 
 
1. What is the purpose of the site? 
2. Who will be visiting the site? 
3. How will the site serve the client? 
 
The answers to these questions will guide you as you construct the site. 
 
Identify the Purpose of the Site 
 
A Web site may have several purposes. In that case it is necessary to determine 
which the primary purpose is & which is secondary and so on. A site that is 
intended to be strictly informative, such as a news site, is likely to look much 
different that a site that is designed to sell a product. On the other hand, a site for a 
college may have some subtle similarities to a site that sells books. The college site 
probably will be intended to present the school is a very positive and manner so 
that students will want to enroll. The retail book site will want to convince visitors 
that it is the best place to purchase reading material. 
 
Let's say you are going to build a Web site. What is the purpose of the site? 
 

· This site is meant to be informative. 
· The site will be used to sell a product. 
· The site will be used to recruit new members to our organization. 
· The main purpose of the site is educational. 
· The primary purpose of the site is to be a newsletter 

 
Identifying Who Will Visit the Site 
 
Determining who the visitors are likely to be is crucial in deciding not only the 
general appearance of the site, but also the technology that might be used to build 
the site. 
 
If the project is likely to have visitors who are spread far and wide across the 
world, it may be necessary to have a CDN (content delivery network) installed, 
especially if you are selling downloadable material.  



Serving the Needs of the Client 
 
The term "client" in this instance refers to anybody for whom a site is built, not just 
a paying customer. In the case of a website built for a family reunion, the client is 
the family. Will the site properly serve the need of the family by providing clear 
directions to the location of the reunion? Can the family photos be properly 
displayed? 
 
A client could be a history professor. In such an instance the message of the 
professor must be clearly understood. Will he or she want to post assignments and 
readings? Does the site involve explaining research projects? And who will update 
the site later? 
 
"Face Lifts" or Website Re-designs 
 
Sometimes companies have existing websites that need a new look or need to 
become more functional. We see many problems with existing websites that we 
can help to correct, such as: 
 
• Poorly designed graphics that may be too large or difficult to see 
• Poor navigation so the company’s products and services cannot be found on the 
website 
• Slow load time in most browsers. 
• Improper web page optimization so the site is getting little or no traffic. 
• Awkward or non-existent shopping carts to sell products online 
• A generally unprofessional or "home-made" look 
• Poor wording that does not capture the reader's attention instantly (you only have 
2-5 seconds to convince visitors to stay) 
• Useless entry pages that cause surfers to leave as soon as they arrive 
• Improperly named pages and images. 
• Failure to be accessible to some browsers or some surfers 

 

 

 

 

 



Website Planning Worksheet 
 
Used in conjunction with other ideas you get from Butterflies Web Creations 
Website. 

Why don't you print it on your printer and use it to get some of your ideas together. 

 

1. Web Site Name: _______________________________________ 

 

What’s the purpose of your site? 

Rate the most important purpose as a "1", next most important as a "2". Leave 
those blank which do not interest you at all. 

__ To gain a favorable impression of the company or organization. 

__ To develop a qualified list of prospects. 

__ To sell products directly taking credit card information over the Internet. 

__ To encourage potential customers to contact us by phone or mail in order to 

consummate a sale. 

__ To make available product information. 

__ To convey information. 

__ Other _______________________________________________________ 

 

2. Site Organization 

Please list web pages by topic that you desire: i.e. home, contact, about us, product 
list, etc… 

 

1. ___________________________ 
2. ___________________________ 
3. ___________________________ 
4. ___________________________ 



5. ____________________________ 
6. ____________________________ 
7. ____________________________ 
8. ____________________________ 
9. ____________________________ 
10. ____________________________ 
11. ____________________________ 
12. ____________________________ 
13. ____________________________ 
14. ____________________________ 
15. ____________________________ 

 

Total number of pages you have decided upon ________________ 

3. Site Description (brief) and Domain Names 

Site Description: ____________________________________ 

Domain Name: It must be registered through a domain registration service before 
you can use it. You may check the availability of your domain name at 
register.com or at any other place where you purchase domains.  

Domain name _______________________________Desired _______ 

Already Registered ________ 

 

4. Masthead Graphic 

It is very helpful if you will include a copy of your company's letterhead, 
brochures, catalog, etc. so we can see how you present your company image. 

__ Company Logo incorporated in the masthead graphic? If so, please enclose a 

color copy. 

__ Photo or drawing of product? 

 

 

 



5. Color and Accents 

For most web sites, we recommend a white background for best readability and 
contrast, with color highlighting your information, products and services. 

6. Tips on Choosing a Domain Name 
 
A helpful list of domain name tips and ideas to get your started in choosing a name 
that's right and beneficial for your potential web site. Before registering a name, 
understand there are many things to consider in the naming of your web site - 
something that should be taken with a lot of constructive thought. 
 
• Reflects your identity and theme of your site - choose wisely. 
• The name you want has probably gone - but all is not lost. 
• Once selected, register without delay - names go quickly. 
• Names expire daily are not renewed - you might be in luck! 
• Consider an alternative extension to your chosen name i.e .org, .net 
• They are the real estate of the Internet - it's an investment! 
• Dot com is still the 'king' extension and likely to remain so. 
• Try to use your primary keyword in your chosen name. 
• Name in the fewest characters possible. 
• Be creative and thoughtful - it's your name to keep! 
• Don't register a name in bad faith - it's actually illegal. 
• Choose a name that will also be easy to recall from memory. 
• Its never been cheaper - there's just no excuse! 
• Creates a professional image for your site [business]. 
• Some engines don't index submissions from free (non-domain) sites. 
• A good, creative name could be worth far more in the future. 
• Don't register a trademarked business name or phrase. 
• Caution with similar (influential) names which are already registered. 
• Have a name that can be easily pronounced. 
• You may not get the perfect name - settle on other factors. 
• The shorter the name, the more it's likely to be worth. 
• Act promptly when your domain name is due for renewal. 
• Your own name is portable - it stays with you if you shift hosts or ISPs. 
 
Summary: 
 
With the cheap cost of registration today and the ramifications of not having your 
own name, there can be no credible excuse offered in not having one. Once you 



have decided on a name that is available and fits best for your web site, don't delay 
in registering - names get snapped up with amazing velocity! 
 
 



Purpose: What is the purpose of my web site?

Goals: What are the goals of my web site?

1.

2.

3.

4.

5.

Theme: What is the theme of my web site?

Key phrase: What is my PRINCIPAL Key phrase? 



Key phrases: What are my probable Key phrases? 

1.

2.

3.

4.

5.

Title: What might my homepage title be? 

Audience: Who are my target audience?

1.

2.

3.

4.



Content: What content (pages/forms/interactivity) do I want on my site?  

01.

02.

03.

04.

05.

06.

07.

08.

09.

10.

11.



Style: How do I want my site to be styled?

Budget: What is my budget to get my site online?

$
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